
 
 

Job title:   Digital Marketing Manager 

Department:  Marketing and Communications 

Location:  Aldgate, London 

Hours of work:  Full time – 37.5 hours p/w   

Contract:    Permanent  

Salary:   £35,000 p/a  

Annual leave:   33 days (excluding 8 bank holidays) 

Other benefits:   Pension – 8% contribution  

Season ticket loan 

Childcare vouchers (subject to eligibility) 

Reporting to:  Digital Engagement Lead 

Line management: Digital Marketing Executive 

Relationships: All of Marketing and Communications team, 

Campaigns team, Fundraising teams, Clinical teams, 

Senior Management Team, Helpline team, Admiral 

Nurses, digital suppliers such as creative and digital 

marketing agencies  

Purpose of job 

Work alongside the Digital Engagement Lead to maintain the digital strategy, leading 

on Facebook advertising, PPC and other forms of digital marketing; as well as being 

responsible for the day to day management of our website. 

Key accountabilities and responsibilities 

 Website management - Day to day management of Dementia UK’s website, 

ensuring content is up to date and accurate, working on web requests from 

other teams and managing the supply of services by third parties 

 Email - Develop and maintain an email strategy, alongside the Digital 

Engagement Lead, covering segmentation, testing, scheduling, optimisation, 

acquisition, supporter journey and engagement and provide regular analysis 

of results 

 Social media - Work with the Digital Marketing Executive to implement our 

social media strategy and ensure we are reaching our KPIs for engagement 

and growth 



 
 

 PPC – Working alongside an external agency, manage our PPC account, 

developing our optimisation strategy to increase traffic and ROI 

 Supporter journeys - Alongside the Digital Engagement Lead, and colleagues 

across the charity, develop user journeys across our digital estate  

 Evaluation - Use website and social media analytics to monitor and improve 

online presence, giving feedback to teams on their campaigns and suggesting 

ways in which they can improve in the future 

 Relationship building and engagement – (External) Work with external 

agencies, freelancers and suppliers, to brief in, project manage, and deliver 

digital projects that cannot be managed in house. (Internal) Build positive, 

supportive and effective working relationships with colleagues across the 

charity 

 People management - Provide leadership and line management to the Digital 

Marketing Executive, developing and retaining skills, ensuring motivation and 

performance 

 Additional general responsibility - All staff should: 

- actively promote the core values of Dementia UK whilst working towards 

achieving the strategic objectives of the Charity, focusing on the impact of the 

departmental operational plan 

- support the management team to ensure that Dementia UK fulfils its 

obligations for the health, safety and security of all employees and relevant 

stakeholders including volunteers  

- represent Dementia UK in relevant charity sector initiatives and ensure that 

the Charity continues to learn from and share information with internal and 

external stakeholders as appropriate 

- promote equality of opportunity, diversity, and inclusiveness to ensure that 

the delivery of people management, policies, and systems through all aspects 

of the Charity are fair, transparent, and consistent, without prejudice or 

discrimination to all internal and external stakeholders.  

  

This is not a contractual document and is subject to variation from time to time as 

circumstances dictate. This job description summarises the main duties and 

responsibilities of the post and is not a full and exhaustive list of tasks. All Dementia 

UK staff are expected to demonstrate flexibility and willingness to perform 

appropriate tasks when the need arises.  

  

  

  



 
 

Team structure 

 

 

 

  

Person specification         

The skills, abilities, experience, and knowledge outlined below provide a summary 

of what is required to carry out this job effectively; together with the selection 

criteria required to demonstrate competency to carry out the role. 

 

Qualifications, skills and experience 

Essential 

 Experience and expert knowledge of paid digital acquisition using Facebook 

advertising and Google Adwords 

 Experience in developing digital marketing plans to get measurable results 

 A proven track record of growing and engaging online communities 

 Knowledge of email marketing: growth of lists, audience analysis and 

segmentation and content development 



 
 

 Significant experience of using Content Management Systems 

 Demonstrable experience of using website and social media analytics to 

monitor and improve online presence 

 Experience of monitoring and evaluating user journeys and implementing 

changes to increase engagement 

 Excellent communication skills 

Desirable 

 Experience of people management 

 Knowledge of GDPR and its application in digital marketing 

 Experience of working in the charity or not for profit sector 

Personal attributes 

 Passionate about all things digital 

 Strong influencing skills 

 Good analytical skills and ability to interpret and report on data  

 Excellent organisational and planning skills, with the ability to multi-task and 

prioritise workload whilst maintaining attention to detail 

 A flexible approach with a strong focus on results 

 Excellent interpersonal skills  

 Creativity, motivation and enthusiasm 

 Ability to work effectively as part of a small team and to take initiative when 

needed 

  

 

 


